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Focus of this presentation =

Contribution of competition
and consumer policy to
economic growth
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Factors driving economic growth -

Management

Capital

Natural resources

Labour

Innovation




Natural resources (e.g. land)

Land hoarding
(e.g. groceries)

Private land
restrictions
(e.g. new OFT
guidance)

Key
guestion: Is
the market for
land working
well?
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-

Cartels
(e.g. construction,
roofing
contractors)

Both competition and consumer interventions contribute to the better
working of land markets, highlighting the importance of a full toolkit. 4



Capital

Openness to
investment
(e.g. infrastructure)

Attractiveness of
economy for
iInvestors related to
consistency,
predictability,
proportionality and
independence in
regulation and
competition
enforcement
(e.g. merger
regime)

Mergers

Key
guestion: Are
capital
markets
working well?
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Cartels
(e.g. banking)

Barriers to entry /
expansion
(e.g. banking, equity
underwriting)

Demand-side
concerns
(e.g. SME banking,
retail banking)

Regulatory issues, including regime design, are crucial in ensuring the
proper functioning of capital markets, highlighting the relevance of
advocacy and framework advocacy
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Key
Cartels question: Competition in

(e.9. CRF) B lEl5ET professional

markets work Services
well?

Competition
and choice
(e.g. schools Competitive markets
~and deliver fair wages and
universities) incentives to train
(raising productivity
levels)

Allocation of
talent and
monopoly rents

Competition authorities have a crucial role to play in ensuring the
proper functioning of public markets, such as those shaping skills and 6
labour availability.



Management

Market for corporate control
(e.g. role of merger regime in
ensuring a consistent and
proportionate system)

‘Between firm’ Key question:

effects of Are we maximising the
competition (better contribution of

managed firms management to
expand market productivity?

SEIE)
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‘Within firm’ effects
of competition
(competition as
disciplining device
for managers to
decrease Xx-
inefficiency)

Impact of competition on productivity via management
also applies to public sector (e.g. hospitals), and should
be taken into account when considering market design
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Innovation =

Innovation

Key question:
Are innovation
markets working
well?

Role of competition
Interventions to protect
dynamic competition
(e.g. Genzyme, NAPP)

Barriers to innovation can
also be regulatory (e.qg.
PPRS, CUPI)

Competition
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In summary =

Management A full toolkit

Capital
Independence

Natural resources Consistency and
predictability

Labour Speed and proportionality

Demand and supply
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Setting the context

Growth

Policies that
Increase
output and
reduce cost
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